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Digitally Ready

•	 	A	JISC-funded	project	at	the	University	of	Reading	to	help	 
staff	and	students	to	develop	their	digital	literacies	 
– live, learn and work in a digital world

•	 	Individual	and	institutional	development	

•	 Focus	on	student	employability 
 
www.reading.ac.uk/digitallyready



Digital literacies and work placements

•	 	Work-related	and	placement	learning	(WRPL)		–	 
‘digital’ opportunities 

•	 	Structured	and	semi-structured	exploratory	interviews	 
–	staff,	student	and	employer	needs,	expectations	 
and	experiences

•	 	Inform	strategic	discussions	around	planning,		monitoring,	 
assessment	and	evaluation	of	work	placement	schemes

•	 	Focus	on	formal	work	placement	opportunities		 
–	embedded	and	extra-curricular	schemes







Work	placement	schemes	at	Reading

•	 		Extra-curricular	schemes	(admistered	centrally):

–	Undergraduate	Research	Opportunities	Programme	(UROP)
–	Summer	Employment	Experience	and	Discovery	(SEED)

•	 	Embedded	placements	(admistered	locally):	

–		Embedded	in	all	undergraduate	programmes	with	 
2011/2012 entry

–	‘Skirts’	model:	maxi,	mini,	micro



Framework:	The	development	pyramid

Access

Skills

Practices informed by knowledge  
of the most out of digital technologies

Skills to use relevant digital technologies

Access to relevant digital technologies

A critical, informed expert user of digital technologies  
who has an awareness of the issues surrounding the use  
of those technologies, and a commitment to life-long learning.

Practices

Developing Effective e-Learning: the development pyramid  
(Beetham	and	Sharpe,	2008)



Framework:	The	development	pyramid

Access

Skills

Adapted	from	’Developing	Effective	E-Learning:	The	Development	 
Pyramid	(Beetham	and	Sharpe,	2008)

Opportunities to practice digital skills  
in a ‘real world’ context

Opportunities to develop expertise  
in using relevant digital technologies

Opportunities to experience and explore  
relevant digital technologies

Opportunities to develop digital literacies

PracticesBridging  
the gap

Reflection



Findings

•	 	Awareness

•	 Reflection	and	articulation

•	 Monitoring	and	assessment

•	 Tangible	outputs

•	 Positive	online	presence

•	 Social	media	skills

•	 Time	to	develop

•	 Contact	with	supervisors	and	co-workers

•	 Promoting	the	‘digital’	placement	experience



Awareness

•	 	Lack	of	proper	understanding	of	digital	literacies	and	 
their	importance	for	student	employability

•	 	Lack	of	insight	into	the	transferable	and	subject-specific	 
digital	skills	that	are	sought-after	by	employers



Reflection	and	articulation

•	 	The	role	of	placements	in	bridging	the	gap	between	 
students’ learning and applying digital skills in a professional  
context

•	 Reflection	&	articulation:	making	the	link	in	the	student’s	mind



Monitoring	and	assessment

•	 	Need	to	develop	effective	methods	of	monitoring	students’	 
digital skills development

•	 	Need	to	develop	effective	methods	assessing	placements



Tangible	outputs

•	 	‘Something	to	show	for	it’

•	 Ownership	and	responsiblity

•	 Stronger	applications,	better	interview	performance

•	 	Role	of	digital	technologies	in	producing	visible/public	 
outputs	finished	to	a	high	standard	





Positive online presence

•	 	Lack	of	awareness	of	the	importance	of	a	positive	 
online presence – employers do care

•	 	Lack	of	awareness	how	to	raise	your	professional	profile	online





Social	media	skills

•	 	Employers	are	actively	looking	for	skills	in	strategic	use 
of social media





Time	to	develop

•	 	Students	need	time	to	develop	and	practise	the	digital	skills 
needed	to	make	a	positive	contribution	in	the	workplace

•	 	Employers	prefer	longer	placements

•	 	Benefits	of	relatively	short	placements



Contact	with	supervisors	and	co-workers

•	 Students	value	regular	contact

•	 Integration	and	support

•	 Immersion	in	the	professional	environment



Promoting	the	‘digital’	placement	experience

•	 Disappointing	numbers	and	quality	of	applications

•	 Advertising	on	a	skills	basis	vs.	subject	basis

•	 Expectations,	outcomes,	benefits

•	 Lack	of	confidence



Maximising		‘digital’	benefits	of	WRPL

•	 Promotion	on	a	skills	basis	–	skills	required	and	skills	developed

•	 	Opportunities	to	explore	a	variety	of	digital	technologies	

•	 Ownership	and	responsibility	–	tangible	outputs

•	 Regular	contact	with	supervisors	and	colleagues

•	 Longer	placements	and/or	flexible	models	

•	 Monitoring	students’	digital	skills	development

•	 Supporting	reflection	and	articulation

•	 Assessment	linked	to	reflection	and	articulation
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